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Structure of the sample:
Supplier, Distributor/Reseller, Other

B Supplier ®@Distributor/Reseller OOther

100
The following pan-euopean comparisons are categorized by the type of the firm (supplier,
distributor/reseller, other). The minimum sample-size of a category-country-combination (e.qg.
number of german suppliers in the sample) to be shown in the following graphs is ten..
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Pan-european comparison

Company characteristics
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Company characteristics:

Employees (fully employed)
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Company characteristics:
Net turnover
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Pan-european comparison

Business situation
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Business situation and expectations:
How does your company see its present business situation? -
Supplier

BGood O Satisfactory @ Poor
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Business situation and expectations:
How does your company see its present business situation? -
Distributor / Reseller

BGood O Satisfactory @ Poor
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Pan-european comparison

Business expectations
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Business situation and expectations:
How does your company expect its situation to change over the
next six months? - Supplier

O More favourable O Stable B Less favourable
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Business situation and expectations:
How does your company expect its situation to change over the
next six months? - Distributor / Reseller

O More favourable O Stable B Less favourable
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Pan-european comparison

Turnover developments
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Turnover developments Q | 2011 vs. Q | 2010:
Total Sales - Supplier
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Turnover developments Q | 2011 vs. Q | 2010:
Total Sales - Distributor / Reseller
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Turnover developments Q | 2011 vs. Q | 2010:
National Sales - Supplier
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Turnover developments Q | 2011 vs. Q | 2010:
National Sales - Distributor / Reseller

Bincrease of more than 25 % Oincrease between 10 and 25 % Bincrease between 1 and 10 %
OAlmost unchanged (+- 1 %) ODecrease between 1 and 10 % EDecrease between 10 and 25 %
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Turnover developments Q | 2011 vs. Q | 2010:
Export Sales - Supplier
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Turnover developments Q | 2011 vs. Q | 2010:
Export Sales - Distributor / Reseller
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